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Abstract -The purpose of this study is to investigate the effect of information technology adoption on knowledge 
sharing intention by involving the leadership style variable as a mediator. The sample of this research was taken from 
102 lecturers of a private university in Indonesia using a simple random sampling technique and using SEM 
(Structural Equation Model) with SmartPLS version 3.0 software as a statistical tool. The results of this study indicate 
that information technology adoption has a positive and significant effect on knowledge sharing intention, either 
directly or through leadership style mediation. Therefore, leadership style can be a variable mediator that strengthens 
the influence of information technology adoption on knowledge sharing intention. 
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I. INTRODUCTION 
 
Information technology (IT) not only provides more channels for information sharing, but also reduces the barriers to 
information flow, and therefore improves the information sharing process (Hendriks, 1999). The most valuable aspect 
of IT in knowledge management (KM) is enabling the expansion and universalization of the scope of knowledge and 
increasing the speed of knowledge transfer. IT thus plays an important role in promoting knowledge sharing, although 
support from top management is required for organizations to accept, adopt, and implement IT projects (Neufeld et 
al., 2007). Previous studies on IT adoption have based on individual and organizational perspectives to investigate the 
willingness to utilize IT. From an individual perspective, most studies are based on the Technology Acceptance Model 
(TAM) and investigate how individual decision makers' knowledge and attitudes influence IT adoption. From an 
organizational perspective, many studies have examined organizational background, culture, technological factors, 
and external environment to investigate the main issues behind organizational IT adoption (Mohammadi, 2015). 
However, few studies consider both individual and organizational factors when examining the relationship between 
IT adoption intentions and knowledge sharing intentions. In addition, leadership style influences the way employees 
think, act, and respond to process improvement missions (Fathema et al., 2015). In addition, there is an influence of 
leadership style and employee behavior on knowledge sharing (Asbari et al., 2021; Fikri et al., 2021; Hutagalung, 
Admiral, et al., 2021; Novitasari, Haque, et al., 2021; Purwanto, Bernarto, Asbari, Mayesti Wijayanti, et al., 2020; 
Singgih et al., 2020; Suroso et al., 2021).   
 
Given the important role of leadership style in IT adoption and knowledge-sharing intentions, this study aims to answer 
the question: How are IT adoption and knowledge-sharing intentions related to various leadership roles? By addressing 
this gap in existing research (Pebrina et al., 2021). This study seeks to make three key contributions. First, this study 
attempts to enrich research on the complex effects of IT adoption intentions, and knowledge sharing intentions. 
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Therefore, this study is based on the concept of IT engagement and investigates whether this affects the intention of 
IT adoption and further affects the intention to share knowledge. 
 
Secondly, this study focuses on a core variable, namely leadership style, as a moderator between IT adoption and 
knowledge sharing intentions. In other words, this study argues that the intention to adopt IT can increase the intention 
to share knowledge through the mechanism of leadership style. Third, this study proposes concrete suggestions that 
can be used as a reference by companies that want to increase the willingness of staff to share knowledge.  
 
This paper is structured as follows. The theoretical background and hypotheses sections introduce the key constructs 
of research and develop hypotheses. The methodology section describes the procedures used for data collection and 
validation of construction properties measurements, and the results section presents the results of this empirical study. 
The implications for practice and research are presented in the discussion and implications. Finally, the study 
concludes with a discussion of the findings and suggestions for further research in the conclusion section. 
 
 

II. LITERATURE REVIEW 
 

Whisler & Leavitt (1958) defined IT as the simulation of higher-order thinking through computer programs, and 
related techniques to process large amounts of information rapidly. IT thus includes technologies such as mathematical 
programming and methodologies such as operations research, as well as the application of statistical and mathematical 
methods to decision-making problems. Expanding on this definition, Kroenke (2013) notes that IT includes: all 
products, methods, inventions, and standards that can be used to generate information, while Laudon & Traver (2013) 
state that IT consists of all the hardware and software that need to be used by the company to achieve its goals. IT can 
help enterprises reduce costs and improve efficiency, thereby achieving and maintaining greater competitiveness.  
 
Laudon & Traver (2013) describe IT as a tool to control, store, and disseminate structured knowledge, thereby helping 
people to disseminate documents or knowledge to every corner of the organization. Other researchers claim that when 
an enterprise implements KM, it needs support from IT to systematize and simplify abstract knowledge and enable it 
to be collected, stored, transmitted, and reused, IT can support communication, collaboration, and knowledge retrieval 
(Asbari et al., 2019, 2020. 2021; Basuki et al., 2020; Fikri et al., 2021; Suroso et al., 2021). Khandelwal dan Gottschalk 
(2003). They investigate how IT enables corporate law to transfer knowledge internally. Their results show that IT 
has been used successfully to support KM in the organizations they researched and can increase the effectiveness of 
teamwork. Some previous studies have found that techniques such as data mining can help organizations extract 
valuable information from databases, especially for marketing, customer relationship management (CRM), e-
commerce, and other purposes (Agistiawati et al., 2020; Novitasari, Haque, et al., 2021; Novitasari, Supriatna, et al., 
2021; Singgih et al., 2020).  
 
Pebrina et al. (2021) studied the factors that influence knowledge-sharing behavior on blogs and found that IT provides 
the basis and mechanism for communication and interaction in such online communities. With IT support, a 
community can process and present information in a flexible way to help gather knowledge. Based on these and other 
studies, IT is widely seen as useful for its ability to support better communication and collaboration, facilitate the 
organization and search for knowledge, and even stimulate innovation (Pebrina et al., 2021; Wiyono et al., 2021). 
 
Behavioral intentions describe the likelihood that consumers will behave in certain ways, and can be used to predict 
certain behaviors (Pebrina et al., 2021). After consumers experience a service, they will subjectively decide whether 
they will buy again shortly, and a comfortable experience will lead to greater purchase intention. Purwanto et al. 
(2021) stated that behavioral intentions refer to certain actions or behavioral intentions that are generated after a person 
uses a product or service, and these can be classified into six categories, as follows: purchase intentions, repurchase 
intentions, shopping intentions, shopping intentions, search intentions, and consumption intentions. Purwanto, Asbari, 
Santoso, Wijayanti, et al. (2020) stated that repurchase intention and willingness to recommend are key factors for 
assessing behavioral discovery. Zeithaml (2000) suggested that favorable behavioral intentions are associated with 
the ability of service providers to get consumers to say positive things about them, recommend services to others, 
express cognitive loyalty, spend more with the company, and pay a premium price for services offered. Zeithaml 
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(2000) used information on word of mouth, purchase intention, price sensitivity, and complaining behavior to assess 
behavioral intentions. Based on the literature review, this study sees intention as an important factor in any realized 
behavior. Moreover, if behavioral intentions can be measured correctly, then the company can predict most of the 
actual consumer behavior.  
 
Al-Qirim (2007) explored the adoption of e-commerce technologies (e.g., internal email, external email, Intranet, 
Extranet/VPN, Internet-EDI, and websites) in small businesses, and found that CEOs must be involved when 
companies want their staff to adopt intranet. Another study found that staff involvement is also important, and will 
determine the success of IT adoption and implementation. Al-Qirim (2007) investigated the advantages of electronic 
word-of-mouth and its effect on consumer behavioral intentions depending on consumer involvement. It is stated that 
the level of passenger involvement concerning public transport has a positive effect on his behavioral intentions. The 
same results were also found in a study examining behavioral intentions to upload online video content. The results 
show that ego involvement plays an important role in accounting for both attitudes towards uploading behavior and 
intention to upload (Park et al., 2011), and similar results have been found about IT adoption intentions of staff. 
 
Von Krogh et al. (2011) claim that the knowledge-sharing process is based on the interaction between tacit and explicit 
knowledge. This kind of sharing is not only limited to individuals but is about sharing activities among individuals. 
The following study notes that knowledge sharing is the process of transferring knowledge through media, and the 
recipient then interprets the new knowledge or interacts with others to carry out a further transfer of knowledge 
(Agistiawati et al., 2020; Asbari et al., 2019, 2020. 2021; Basuki et al., 2020; Fikri et al., 2021; Hutagalung, Admiral, 
et al., 2021; Novitasari, Haque, et al., 2021; Novitasari, Supriatna, et al., 2021; Singgih et al., 2020; Suroso et al., 
2021). The study suggests that knowledge sharing is a kind of communication process. At the same time, knowledge 
is not like a product that can be easily transmitted to a passive recipient, and when one learns knowledge from another, 
it is the first. It is also required to have the knowledge and the ability to rebuild, learn and share knowledge. 
 
The higher the level of knowledge sharing, the easier it is for staff to acquire related knowledge, and the higher the 
value this knowledge will create (Bradley, 2000). Hutagalung et al. (2021) stated that in an organization knowledge 
sharing that occurs between staff can also be done informally, not systematically, and outside of routine habits. Boer 
et al. (2011) proposed a relational model theory to study knowledge sharing in organizations. This theory classifies 
the relational model into four types, namely: communal sharing, authority ranking, equality matching, and market 
pricing. The results show that knowledge-sharing intentions are embedded in various relational models and that 
knowledge will be shared when members share appropriate relational models.  
 
In addition, knowledge sharing will be more effective if there are incentives and the implementation of the right KM 
system based on the relational model. This study shows that many areas of management research have examined the 
issue of knowledge sharing. This is because such sharing is not only a key process in creating new products and 
services, in leveraging organizational knowledge assets, and in achieving collective outcomes (Boer et al., 2011), but 
also one of the biggest challenges when implementing KM. Previous studies have shown that IT adoption can help 
organizations to manage and share their internal knowledge. Boer et al. (2011) state that social software (e.g., Wikis, 
blogs, and online Communities of Practice (CoP)) has become widely used as a way to acquire softer (or implicit) 
knowledge. Such software and related applications can encourage information sharing and collaboration. Von Krogh 
et al. (2011) also show that the intention to use blogs has been an important factor in knowledge sharing behavior. 
Boer et al. (2011) found that greater use of social media technology within medical institutions could lead to more 
effective internal knowledge sharing. Based on the literature review, it can be seen that IT adoption intentions have a 
significant influence on knowledge sharing intentions. 
 
The results of previous studies indicate that KM effectiveness fully mediates the impact of leadership style on 
effectiveness. Manafi & Subramaniam (2015) explored the mediating effect of leadership style and knowledge sharing 
on transformational leadership and Enterprise Resource Planning (ERP) system success and found that development 
culture had a direct impact on ERP success, while the hierarchical, group, and rational cultures indirectly related to 
ERP success, mediated by ERP knowledge sharing. Thus they recommend that top executives should work to develop 
appropriate leadership styles, to encourage ERP knowledge sharing and achieve the benefits of using ERP systems.  
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Leadership style has a significant influence on IT use (Gençer & Samur, 2016) and knowledge sharing and 
management (Asbari et al., 2021; Fikri et al., 2021; Hutagalung, Admiral, et al., 2021; Novitasari, Haque, et al., 2021; 
Purwanto, Bernarto, Asbari, Mayesti Wijayanti, et al., 2020; Singgih et al., 2020; Suroso et al., 2021). Song et al. 
(2015) identified and ranked 44 leadership style attributes of the KM technology profiling leadership style and 
instrument, and identified the most important ones that stimulate knowledge sharing and lead to success when 
implementing KM technologies. NS The results reveal that certain cultural attributes have a significant relationship 
with the successful application of KM technology and knowledge sharing. Sharma & Bock (2005) found that effective 
knowledge sharing cannot be forced or mandated. Companies that wish to institutionalize knowledge-sharing behavior 
should encourage a facilitative work context. These include extrinsic motivators, socio-psychological forces, and 
organizational climate. They further stated that extrinsic motivators, socio-psychological forces, and organizational 
climate will affect the intention of sharing knowledge of individuals. Yang (2007) found that there is a significantly 
positive relationship between the effectiveness of knowledge sharing and collaborative culture. Hutagalung, 
Novitasari, et al. (2021) stated that leadership style plays an important role in knowledge creation because it affects 
how members learn, acquire, and share knowledge. On the other hand, leadership style can also be seen as a model of 
organizational behavior of organizational members who share a complex set of beliefs and expectations.  
 
 

III. METHOD 
 

According to Creswell & Creswell (2017), if the purpose of this study is to determine the relationship between the 
variables studied, the quantitative approach is the best. Quantitative research methods are suitable for testing theories 
and hypotheses through the use of a set of statistical tools (Creswell & Creswell, 2017). Hence, this study uses a survey 
method to test the formulated hypothesis. Additionally, a questionnaire was adopted as an instrument to collect the 
required data. The research population consisted of 167 lecturers at private universities in Tangerang. Using simple 
random sampling, 167 questionnaires were sent online to the population. A total of 102 questionnaires were returned 
and valid, making up a response rate of 61%. Therefore, according to Roscoe et al. (1975), the number of samples 
obtained was very adequate. 
 
The nature of this study involves a dependent effect between latent constructs and manifest variables, therefore, the 
reflective measurement model is suitable for this study (Hair Jr et al., 2017). All adopted items were rated on a five-
point Likert scale from 1 (strongly disagree) to 5 (strongly agree). The Information Technology Adoption (ATI) 
instrument consists of 3 items (ITA1-ITA3) adapted from Tseng (2017). The instrument for measuring knowledge 
sharing consists of 5 items (KSI1-KSI5) adapted from Tseng (2017). The instrument for measuring leadership style 
consists of 4 items (LS1-LA4) adapted from Tseng (2017).  
 
The most popular statistical techniques under the Structural Equation Model SEM are the covariance-based approach 
(CB-SEM) and the variance-based partial least squares technique (PLS-SEM) (Sarstedt et al., 2014). However, PLS-
SEM has recently received wide attention in many disciplines such as marketing, strategic management, management 
information systems, and other disciplines (Hair et al., 2012). The ability of PLS-SEM to deal with problematic 
modeling problems that commonly occur in the social science environment such as unusual data characteristics (e.g. 
non-normal data) and highly complex models is an important reason behind the increased use of this approach. 
Considering the advantages of this approach, this study uses PLS-SEM to fully test the proposed hypothesis. SmartPLS 
3.0 software was performed to evaluate each outer model and inner model. Testing of the outer model is carried out 
to ensure the reliability and validity of the measurements, while the hypotheses introduced are checked through the 
inner model. Furthermore, the final results of the questionnaire which were then used in this study are as mentioned 
in Table 1. 
 
Table 1. Research Items List 
 

Notations Item References 

   
Information Technology Adoption (ATI) Tseng (2017) 
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Notations Item References 

ITA1 I intend to use IT facilities that can help me share knowledge shortly.  
ITA2 I predicted that I will use IT facilities that can help me share knowledge 

shortly. 
 

ITA3 I plan to use IT facilities that can help me share knowledge shortly.  
Knowledge Sharing Intention (KS) Tseng (2017) 
KSI1 I intend to share my knowledge with my colleagues.  
KSI2 I intend to try my best to share my knowledge with my coworkers.  
KSI3 I intend to endeavor to share my knowledge with my colleagues.  
KSI4 I intend to share my knowledge with my colleagues more often in the 

future. 
 

KSI5 I intend to share my knowledge with my colleagues in an effective way.  
Leadership Style (LS): Tseng (2017) 
LS1 My boss has a clear and broad perspective, is also sensitive to the 

environment and staff needs, and has an adventurous spirit that is not 
limited by ancient traditions. 

 

LS2 My supervisor appropriately provides remuneration, awards, promotion 
opportunities, and other rewards to meet my needs and desires; while I will 
obey their orders and directions, and accomplish the task they gave me in 
return. 

 

LS3 My boss will introduce innovative ideas, propose better suggestions or 
raise moral standards to motivate me to achieve my assigned goals, as well 
as to voluntarily achieve organizational/team goals. 

  

LS4 My leader puts the needs of others first, can recognize others through 
listening to them, helps his team to develop and perform at their best, 
increases the trust of others, and earns the trust of subordinates. 

 

 
According to Sekaran & Bougie (2003), the theoretical framework is the foundation on which all research projects are 
based. From the theoretical framework, hypotheses can be developed that can be tested to determine whether the 
formulated theory is valid or not. Then later it will be measured by appropriate statistical analysis. For this reason, the 
authors build a research model as shown in Figure 2 below: 
 

 
Figure 2. Research Model 

 
Thus, this study establishes the following hypotheses: 
H1: Information Technology Adoption has a positive influence on knowledge sharing intention. 
H2: Information Technology Adoption has a positive influence on leadership style. 
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H3: Leadership style has a positive influence on knowledge sharing intention. 
H4: Information Technology Adoption has an indirect positive influence on knowledge sharing intention through 
leadership style mediation. 
 

IV. RESULT AND DISCUSSION 
 

Result 
 
In total 102 lecturers participated. The most men (72.77%), then women (27.23%). Additionally, they have different 
age groups that include under 30 years (25.41%), ranging from 30-40 years (46.60%), and over 40 years (27.99%). 
The tenure as a lecturer also varies, some of them are under 5 years (35.66%), ranging from 5-10 years (48.52%), and 
more than 10 years (15.82%). Meanwhile, the majority of their last education degree ranges from Master’s Degree 
(94.01%) and Doctoral (5.99%). 
 
The measurement model testing phase includes testing of convergent validity, discriminant validity. Meanwhile, to 
test construct reliability, Cronbach's alpha and composite reliability values were used. The results of the PLS analysis 
can be used to test research hypotheses if all indicators in the PLS model have met the requirements of convergent 
validity, discriminant validity, and reliability testing. Convergent validity test is done by looking at the loading factor 
value of each indicator to the construct. In most references, a factor weight of 0.7 or more is considered to have strong 
enough validation to explain the latent construct (Chin, 1998; Ghozali, 2014; J. F. Hair et al., 2010). In this study, the 
minimum accepted loading factor is 0.7 and provided that the AVE value of each construct is > 0.5 (Ghozali, 2014). 
After going through SmartPLS 3.0 processing, all indicators have a loading factor value above 0.7 and an AVE value 
above 0.5. The fit or valid model of this research can be seen in Figure 2. Thus, the convergent validity of this research 
model has met the requirements (Purwanto et al., 2019; Purwanto, Asbari, Santoso, Paramarta, et al., 2020; Purwanto, 
Asbari, & Santoso, 2021b, 2021a; Purwanto, Asbari, Santoso, et al., 2021). The value of loadings, Cronbach's alpha, 
composite reliability, and AVE for each construct can be seen in Table 2. 
 
Discriminant validity is carried out to ensure that each concept of each latent variable is different from other latent 
variables. The model has good discriminant validity if the AVE squared value of each exogenous construct (the value 
on the diagonal) exceeds the correlation between the construct and other constructs (the value below the diagonal) 
(Ghozali, 2014). The results of the discriminant validity test are using the AVE squared value, namely by looking at 
the Fornell-Larcker Criterion Value obtained as shown in Table 3. The results of the discriminant validity test in table 
3 show that all constructs have the AVE square root value above the correlation value with other latent constructs 
(through the Fornell-Larcker criteria). Likewise, the cross-loading value of all items from one indicator is greater than 
the other indicator items as mentioned in Table 3, so it can be concluded that the model has met discriminant validity 
(Fornell & Larcker, 1981).  
 
Furthermore, collinearity evaluation is carried out to determine whether there is a collinearity problem in the model. 
To find the collinearity, we need the VIF collinearity statistics of each construct. If the VIF is more than 5, then the 
model has collinearity (Hair et al., 2014). As shown in Table 4, all VIF scores are less than 5, i.e. the results of the 
collinearity structural model reveal VIF values below 2. This shows that this research model does not have 
multicollinearity problems. 
 
Construct reliability can be assessed from the value of Cronbach's alpha and composite reliability of each construct. 
The recommended value of composite reliability and Cronbach's alpha is more than 0.7 (Ghozali, 2014). The results 
of the reliability test in table 2 show that all constructs have composite reliability and Cronbach's alpha values greater 
than 0.7 (> 0.7). In conclusion, all constructs have met the required reliability. 
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Figure 2. Valid Research Model  

Source: SmartPLS 3.0 Processing Results (2021) 
 
 

Table 2. Items Loadings, Cronbach’s Alpha, Composite Reliability, and Average Variance Extracted (AVE) 

Variables Items Loadings 
Cronbach’s 
Alpha 

Rho_A Composite 
Reliability 

AVE 

Information Technology Adoption (ATI) ATI1 0.849 0.819 0.821 0.892 0.734 
 ATI2 0.865     
 ATI3 0.856     
Knowledge Sharing Intention (KSI) KSI1 0.845 0.861 0.883 0.900 0.644 
 KSI2 0.872     
 KSI3 0.678     
 KSI4 0.736     
 KSI5 0.863     
Leadership Style (LS) LS1 0.781 0.883 0.890 0.920 0.742 
 LS2 0.888     
 LS3 0.908     
 LS4 0.862     

Source: SmartPLS 3.0 Processing Results (2021) 
 
 

Table 3. Discriminant Validity 
 Var ITA KSI LS 

ITA 0.857     

KSI 0.806 0.803   

LS 0.767 0.965 0.861 
Source: SmartPLS 3.0 Processing Results (2021) 

 
Table 4. Collinearity (VIF) 
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 Var ITA KSI LS 

ITA   2.427 1.000 

KSI       

LS   2.27   
 

Source: SmartPLS 3.0 Processing Results (2021) 
 

Tabel 5. R Square Value 
 Variables R Square R Square Adjusted 

KSI 0.941 0.941 

LS 0.588 0.585 
Source: SmartPLS 3.0 Processing Results (2021) 

 
Tabel 6. Hypotheses Testing 

Hypotheses Relationship Original 
Sample 
(O) 

Sample 
Mean 
(M) 

Standard 
Deviation 
(STDEV) 

T Statistics 
(|O/STDEV|) 

P Values Decision 

H1 ITA -> KSI 0.161 0.150 0.042 3.820 0.000 Supported 

H2 ITA -> LS 0.767 0.767 0.042 18.100 0.000 Supported 

H3 LS -> KSI 0.841 0.851 0.035 23.987 0.000 Supported 

H4 ITA -> LS -> KSI 0.645 0.653 0.046 14.146 0.000 Supported 

Source: SmartPLS 3.0 Processing Results (2021) 
 

Hypothesis testing in PLS is also known as inner model testing. This test includes a test of the significance of direct 
and indirect effects as well as measuring the magnitude of the effect of exogenous variables on endogenous variables. 
To determine the effect of Information Technology Adoption on knowledge sharing intention and leadership style, a 
direct influence test is needed. The effect test was carried out using the t-statistical test in the partial least squared 
(PLS) analysis model using the SmartPLS 3.0 software. With the bootstrapping technique, the R Square value and the 
significance test value were obtained in Table 5 and Table 6. The results for all hypotheses (H1, H2, H3, H4) are 
supported. 
 
Discussion 
 
The main purpose of this study was to investigate the effect of information technology adoption on knowledge sharing 
intention by mediating leadership style variables. The results of this study state that all hypotheses are supported and 
it is found that information technology adoption has a positive and significant effect on knowledge sharing intention 
and leadership style. Likewise, leadership style has a positive and significant role as a mediator between the two. 
 
As a result, this study shows that leadership style significantly moderates the relationship between IT adoption and 
knowledge sharing intention. This study proposes indicators of the four most commonly applied leadership styles in 
organizations, namely: servant, charismatic, transformational, and transactional. Further investigation found that all 
indicators of the four leadership styles had a positive and significant effect. That is, these findings tell us all that the 
four leadership styles can be implemented in the sample organizations of this study. Meanwhile, if it is necessary to 
know which leadership style is the most influential, further in-depth research needs to be done. 
 
However, this research is also not without limitations. This study in the future needs to involve the gender and age 
factors of the respondents so that they can map out in more detail each influence of the existing brand leadership 
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dimensions. Perhaps, the findings of this study will reveal new, more detailed, and useful facts for the development 
of e-commerce businesses in the future. It is also possible to extend the theoretical model of this study to include 
additional dependent variables such as consumer satisfaction and community culture. 
 
 

V. CONCLUSION 
 
Finally, the findings of this study confirm that all hypotheses are supported and it is found that information technology 
adoption has a positive and significant effect on knowledge sharing intention and leadership style. Likewise, leadership 
style has a positive and significant role as a mediator between the two. The findings and implications of this study are 
largely in line with the existing literature, which was discussed earlier. 
 
 

REFERENCES 

 
Agistiawati, E., Asbari, M., Basuki, S., Yuwono, T., & Chidir, G. (2020). Exploring the Impact of Knowledge Sharing 

and Organizational Culture on Teacher Innovation Capability. International Journal of Science and 
Management Studies (IJSMS), 3(3), 62–77. http://www.ijsmsjournal.org/volume3-issue3.html 

Al-Qirim, N. (2007). The adoption of eCommerce communications and applications technologies in small businesses 
in New Zealand. Electronic Commerce Research and Applications, 6(4), 462–473. 

Asbari, M., Novitasari, D., Purwanto, A., Fahmi, K., & Setiawan, T. (2021). Self-leadership to Innovation: The Role 
of Knowledge Sharing. International Journal of Social and Management Studies (IJOSMAS), 02(05), 21–36. 
https://ijosmas.org/index.php/ijosmas/article/view/68 

Asbari, M., Wijayanti, L., Hyun, C. C., Purwanto, A., Santoso, P. B., Bernarto, I., Pramono, R., & Fayzhall, M. (2020). 
The role of knowledge transfer and organizational learning to build innovation capability: Evidence from 
Indonesian automotive industry. International Journal of Control and Automation, 13(1), 319–333. 
http://sersc.org/journals/index.php/IJCA/article/view/5732 

Asbari, M., Wijayanti, L. M., Hyun, C. C., Purwanto, A., Santoso, B., & Article, H. (2019). Effect of Tacit and Explicit 
Knowledge Sharing on Teacher Innovation Capability. Dinamika Pendidikan, 14(2), 227–243. 
https://doi.org/10.15294/dp.v14i2.22732 

Basuki, S., Asbari, M., Purwanto, A., Agistiawati, E., Fayzhall, M., Rasyi Radita, F., Maesaroh, S., Wahyuni Asnaini, 
S., Chidir, G., Yani, A., Singgih, E., Nadhila Sudiyono, R., Sestri Goestjahjanti, F., Yuwono, T., & Hutagalung, 
D. (2020). Pengaruh Organizational Culture terhadap Teacher Innovation Capability dalam Perspektif 
Knowledge Sharing: Studi Kasus Jabodetabek. EduPsyCouns: Journal of Education, Psychology and 
Counseling, 2(1), 171–192. https://ummaspul.e-journal.id/Edupsycouns/article/view/432 

Boer, D. P., Eher, R., Craig, L. A., Miner, M. H., & Pfäfflin, F. (2011). International perspectives on the assessment 
and treatment of sexual offenders: theory, practice and research. John Wiley & Sons. 

Bradley, M. (2000). Working Knowledge: How Organizations Manage What They Know20004Thomas H. Davenport 
and Laurence Prusak. Working Knowledge: How Organizations Manage What They Know. Boston, MA: 
Harvard Business School Press 1998. xv + 199 pp., ISBN: ISBN 0 87584 655 6 $29. New Library World, 
101(6), 282–287. https://doi.org/10.1108/nlw.2000.101.6.282.4 

Chin, W. (1998). The Partial Least Squares Approach to Structural Equation Modeling (E. Modern Methods for 
Business Research, In: G. A. Marcoulides (ed.)). Lawrence Erlbaum Associates Publisher. 

Creswell, J. W., & Creswell, J. D. (2017). Research design: Qualitative, quantitative, and mixed methods approaches. 
Sage publications. 

Fathema, N., Shannon, D., & Ross, M. (2015). Expanding the Technology Acceptance Model (TAM) to examine 
faculty use of Learning Management Systems (LMSs) in higher education institutions. Journal of Online 
Learning & Teaching, 11(2). 

Fikri, M. A. A., Pramono, T., Nugroho, Y. A., Novitasari, D., & Asbari, M. (2021). Leadership Model in Pesantren: 
Managing Knowledge Sharing through Psychological Climate. International Journal of Social and 
Management Studies (IJOSMAS), 02(03), 149–160. https://ijosmas.org/index.php/ijosmas/article/view/44 

Fornell, C., & Larcker, D. F. (1981). Evaluating Structural Equation Models with Unobservable Variables and 



INTERNATIONAL JOURNAL OF SOCIAL AND MANAGEMENT STUDIES (IJOSMAS) 

VOLUME: 03 NO. 01                                   HTTPS://WWW.IJOSMAS.ORG                 E-ISSN: 2775-0809 

 

267 
 

Measurement Error. Journal of Marketing Research, 18(1), 39. https://doi.org/10.2307/3151312 
Gençer, M. S., & Samur, Y. (2016). Leadership styles and technology: Leadership competency level of educational 

leaders. Procedia-Social and Behavioral Sciences, 229, 226–233. 
Ghozali, I. (2014). Structural Equation Modeling, Metode Alternatif dengan Partial Least Square (PLS) (4th ed.). 

Badan Penerbit Universitas Diponegoro. 
Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate Data Analysis (7th ed.). Pearson Prentice 

Hall. 
Hair, Joe F, Sarstedt, M., Ringle, C. M., & Mena, J. A. (2012). An assessment of the use of partial least squares 

structural equation modeling in marketing research. Journal of the Academy of Marketing Science, 40(3), 414–
433. 

Hair Jr, J. F., Sarstedt, M., Ringle, C. M., & Gudergan, S. P. (2017). Advanced issues in partial least squares structural 
equation modeling. saGe publications. 

Hutagalung, D., Admiral, Nuryanti, Y., Asbari, M., & Novitasari, D. (2021). Managing Tacit Knowledge Sharing: 
From Charismatic Leadership to Psychological Safety Climate. Inovbiz: Jurnal Inovasi Bisnis, 9(1), 108–119. 
https://doi.org/10.35314/inovbiz.v9i1.1888 

Hutagalung, D., Novitasari, D., Silitonga, N., Asbari, M., & Supiana, N. (2021). Membangun Inovasi Organisasi: 
Antara Kepemimpinan Transformasional dan Proses Manajemen Pengetahuan. Edukatif : Jurnal Ilmu 
Pendidikan, 3(6), 4568–4583. https://edukatif.org/index.php/edukatif/article/view/1522 

Laudon, K. C., & Traver, C. G. (2013). E-commerce. Pearson Boston, MA. 
Manafi, M., & Subramaniam, I. D. (2015). Relationship between human resources management practices, 

transformational leadership, and knowledge sharing on innovation in Iranian electronic industry. Asian Social 
Science, 11(10), 358. 

Mohammadi, H. (2015). Investigating users’ perspectives on e-learning: An integration of TAM and IS success model. 
Computers in Human Behavior, 45, 359–374. https://doi.org/10.1016/j.chb.2014.07.044 

Novitasari, D., Haque, M. G., Supriatna, H., Asbari, M., & Purwanto, A. (2021). Understanding the Links between 
Charismatic Leadership, Intrinsic Motivation and Tacit Knowledge Sharing among MSME Employees. 
International Journal of Social and Management Studies (IJOSMAS), 02(03), 1–13. 
https://www.ijosmas.org/index.php/ijosmas/article/view/29 

Novitasari, D., Supriatna, H., Asbari, M., Nugroho, Y. A., & Nadeak, M. (2021). Exploring the Impact of Trust in 
Leader and Knowledge Sharing on Employee Innovation. International Journal of Social and Management 
Studies (IJOSMAS), 02(03), 47–62. https://www.ijosmas.org/index.php/ijosmas/article/view/30 

Pebrina, E. T., Sasono, I., Hutagalung, D., & Asbari, M. (2021). Adopsi E-Commerce oleh UMKM di Banten: Analisis 
Pengaruh Theory Of Planned Behavior. Edukatif : Jurnal Ilmu Pendidikan, 3(6), 4426–4438. 
https://edukatif.org/index.php/edukatif/article/view/1484 

Purwanto, A., Asbari, M., Santoso, P. B., Wijayanti, L. M., Hyun, C. C., & Pramono, R. (2020). Halal Foods Purchase 
Intension among Indonesian Non-Muslim Consumers: An Exploratory Case Study Approach. International 
Journal of Science and Management Studies (IJSMS), April 2020. 15–27. 
http://www.ijsmsjournal.org/2020/volume-3 issue-2/ijsms-v3i2p103.pdf 

Purwanto, A., Asbari, M., & Santoso, T. I. (2021a). Analisis Data Penelitian Manajemen Pendidikan: Perbandingan 
Hasil antara Amos, SmartPLS, WarpPLS, dan SPSS untuk Jumlah Sampel Kecil. International Journal of 
Social, Policy and Law (IJOSPL), 01(01), 111–122. https://ijospl.org/index.php/ijospl/article/view/64 

Purwanto, A., Asbari, M., & Santoso, T. I. (2021b). Education Management Research Data Analysis: Comparison of 
Results between Lisrel, Tetrad, GSCA, Amos, Smartpls, Warppls, And SPSS for Small Samples. Nidhomul 
Haq: Jurnal Manajemen Pendidikan Islam, 6(2), 382–399. https://e-
journal.ikhac.ac.id/index.php/nidhomulhaq/article/view/1575 

Purwanto, A., Asbari, M., Santoso, T. I., Haque, M. G., & Nurjaya. (2019). Marketing Research Quantitative Analysis 
for Large Sample: Comparing of Lisrel, Tetrad, GSCA, Amos, SmartPLS, WarpPLS, and SPSS. Jurnal Ilmiah 
Ilmu Administrasi Publik: Jurnal Pemikiran Dan Penelitian Administrasi Publik, 9(2), 355–372. 
https://ojs.unm.ac.id/iap/article/view/22803 

Purwanto, A., Asbari, M., Santoso, T. I., Paramarta, V., & Sunarsih, D. (2020). Social and Management Research 
Quantitative Analysis for Medium Sample: Comparing of Lisrel, Tetrad, GSCA, Amos, SmartPLS, WarpPLS, 
and SPSS. Jurnal Ilmiah Ilmu Administrasi Publik: Jurnal Pemikiran Dan Penelitian Administrasi Publik, 
9(2), 518–532. https://ojs.unm.ac.id/iap/article/view/22804 



INTERNATIONAL JOURNAL OF SOCIAL AND MANAGEMENT STUDIES (IJOSMAS) 

VOLUME: 03 NO. 01                                   HTTPS://WWW.IJOSMAS.ORG                 E-ISSN: 2775-0809 

 

268 
 

Purwanto, A., Asbari, M., Santoso, T. I., Sunarsi, D., & Ilham, D. (2021). Education Research Quantitative Analysis 
for Little Respondents: Comparing of Lisrel, Tetrad, GSCA, Amos, SmartPLS, WarpPLS, and SPSS. Jurnal 
Studi Guru Dan Pembelajaran, 4(2), 335–350. https://e-journal.my.id/jsgp/article/view/1326 

Purwanto, A., Bernarto, I., Asbari, M., Mayesti Wijayanti, L., & Chi Hyun, C. (2020).  Effect of Transformational 
and Transactional Leadership Style on Public Health Centre Performance. Journal of Reseacrh in Business, 
Economics, and Education, 2(1), 304–314. http://e-journal.stie-kusumanegara.ac.id 

Purwanto, A., Haque, M. G., Sunarsih, D., & Asbari, M. (2021). The Role of Brand Image, Food Safety, Awareness, 
Certification on Halal Food Purchase Intention: An Empirical Study on Indonesian Consumers. Journal of 
Industrial Engineering & Management Research (JIEMAR), 2(3), 42–52. 
https://jiemar.org/index.php/jiemar/article/view/144 

Purwanto, A., Purba, J. T., Bernarto, I., & Sijabat, R. (2021). The Role of Transformational Leadership, Organizational 
Citizenship Behaviour, Innovative Work Behaviour, Quality Work Life, Digital Transformation and Leader 
Member Exchange on Universities Performance. Linguistica Antverpiensia, 2908-2932. 

Purwanto, A., Purba, J. T., Bernarto, I., & Sijabat, R. (2021). Pengaruh Servant, Digital dan Green leadership Terhadap 
Kinerja Industri Manufaktur Melalui Mediasi Komitmen Organisasi. Jurnal Riset Inspirasi Manajemen dan 
Kewirausahaan, 5(1), 1-13. 

Purwanto, A., Purba, J. T., Bernarto, I., & Sijabat, R. (2021). Peran Organizational Citizenship Behavior (OCB), 
Transformational and Digital Leadership Terhadap Kinerja Melalui Mediasi Komitmen Organisasi Pada 
Family Business. JENIUS (Jurnal Ilmiah Manajemen Sumber Daya Manusia), 4(3), 256-272. 

Roscoe, A. M., Lang, D., & Sheth, J. N. (1975). Follow-up Methods, Questionnaire Length, and Market Differences 
in Mail Surveys: In this experimental test, a telephone reminder produced the best response rate and 
questionnaire length had no effect on rate of return. Journal of Marketing, 39(2), 20–27. 

Sarstedt, M., Ringle, C. M., Smith, D., Reams, R., & Hair Jr, J. F. (2014). Partial least squares structural equation 
modeling (PLS-SEM): A useful tool for family business researchers. Journal of Family Business Strategy, 5(1), 
105–115. 

Sekaran, U., & Bougie, R. (2003). Research Methods For Business: A Skill Building Approach (Sixth edit). John 
Wiley and Sons, Inc. 

Sharma, S., & Bock, G.-W. (2005). Factors influencing individual’s knowledge seeking behavior in electronic 
knowledge repository. ECIS 2005 Proceedings, 49. 

Singgih, E., Iskandar, J., Goestjahjanti, F. S., Fahlevi, M., Nadeak, M., Fahmi, K., Anwar, R., Asbari, M., & Purwanto, 
A. (2020). The Role of Job Satisfaction in the Relationship between Transformational Leadership, Knowledge 
Management, Work Environment and Performance. Solid State Technology, 63(2s), 293–314. 
http://www.solidstatetechnology.us/index.php/JSST/article/view/1556 

Song, C., Park, K. R., & Kang, S.-W. (2015). Servant leadership and team performance: The mediating role of 
knowledge-sharing climate. Social Behavior and Personality: An International Journal, 43(10), 1749–1760. 

Suroso, Novitasari, D., Nugroho, Y. A., Chidir, G., & Asbari, M. (2021). Managing MSME Innovation Performance : 
Analysis of Knowledge-Oriented Leadership and Knowledge Management Capability. Edukatif : Jurnal Ilmu 
Pendidikan, 3(6), 4541–4555. https://edukatif.org/index.php/edukatif/article/view/1506 

Tseng, S. M. (2017). Investigating the moderating effects of organizational culture and leadership style on IT-adoption 
and knowledge-sharing intention. Journal of Enterprise Information Management, 30(4), 583–604. 
https://doi.org/10.1108/JEIM-04-2016-0081 

von Krogh, G., Nonaka, I., & Rechsteiner, L. (2011). Leadership in Organizational Knowledge Creation: A Review 
and Framework. Journal of Management Studies, 49(1), 240–277. https://doi.org/10.1111/j.1467-
6486.2010.00978.x 

Whisler, T. L., & Leavitt, H. J. (1958). Management in the 1980’s. Harvard Business Review, 36(6), 41–48. 
Wiyono, N., Abadiyah, S., Kumoro, D. F. C., Asbari, M., & Novitasari, D. (2021). Kepemimpinan Merek pada 

Website E-commerce: Analisis Pengaruhnya terhadap Niat Pembelian Ulang. Edukatif : Jurnal Ilmu 
Pendidikan, 3(6), 4689–4699. https://edukatif.org/index.php/edukatif/article/view/1542 

Zeithaml, V. A. (2000). Service quality, profitability, and the economic worth of customers: what we know and what 
we need to learn. Journal of the Academy of Marketing Science, 28(1), 67–85. 

  
 
 


